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APPENDICES 

 

 

 

Appendix 1 List of Interview Question 

1 What is your main motivation for using. Instagram to learn English? 

2 What type of content helps you the most in learning English on Instagram? 

3 Do you feel any, real benefits from using Instagram in improving your 

English skill? 

4 What challenges do you face when using Instagram to learn Englis? 

5 In your opinion, what is the most effective way to use Instagram to support 

English learning? 
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Appendix 2 The Types of Contend used are; Short Vidio, Infographic, 

Educational Accounts, Live Streaming, And Story Quiz 
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Appendix 3 Surat keterangan meneliti 
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Appendix 4 Nota Pembimbing 
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Appendix 5 Pengesahan Penguji 
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Appendix 6 Berita Acara Bimbingan 
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Appendix 7 Keterangan Hasil Cek Plagiasi 


